
BOOHOO ANNOUNCES AMBASSADOR

KOURTNEY KARDASHIAN BARKER
KOURTNEY KARDASHIAN BARKER COLLABORATES WITH 
BOOHOO TO DISCOVER MORE ABOUT SUSTAINABILITY & 
STYLE. WORKING TO EMPOWER HERSELF AND OTHERS 

WITH A BETTER UNDERSTANDING OF THE FASHION 
INDUSTRY’S ENVIRONMENTAL IMPACT

Los Angeles, CA (September 6, 2022) – Global e-retailer boohoo announces collaboration and partnership with 
Kourtney Kardashian Barker, entertainment personality and the CEO & founder of Poosh. Kardashian Barker is the 
brand’s newest ambassador with a focus on sustainability, delivering two capsule collections that have been created 
in tandem with a journey of investigation into opportunities for creating a more sustainable fashion future. Launching in 
September 2022, the year-long project started with design meetings, where Kardashian Barker posed questions about 
the possibility of using the partnership to discuss the challenges of sustainability in fashion and help people make more 
informed choices.  As the design team worked with Kardashian Barker to develop the first 45-piece capsule collection, 
discussions with global industry experts began, and Kardashian Barker worked to gain a better understanding of the 
challenges the fashion industry faces in this space.  The entire journey has been captured as part of a social content 
series and gives a first-hand account of the experts they met on and off camera, the conversations they had, what they 
discovered and how this continues to inform the project and the boohoo brand into the future.
 
In the series, Kardashian Barker works to dig under the surface of the industry, speaking with experts who help her and 
the audience, form a better understanding of the challenges and opportunities.  The audience will hear from specialists in 
worker welfare, human rights, textile waste, upcycling, resale and vintage fashion.  Kardashian Barker also called upon the 
expertise of her long-time friend sustainability influencer Stephanie Shepard, co-founder of Future Earth to identify the 
difficult questions we need to ask and get the conversation started about whether style and sustainability can really go 
together. 

https://www.boohoo.com/


“When boohoo first approached me with this idea that was all about 
sustainability and style, I was concerned about the effects of the fast 
fashion industry on our planet. Boohoo responded with excitement and 
a desire to incorporate more sustainable practices into our line. It’s been 
an enlightening experience speaking directly with industry experts. I’m 
grateful for the opportunity to use my platform to drive conversations 
that lead to ongoing change and use my voice to share actionable tips 
with consumers on how we can play our own part. There’s still lots 
of work to be done and improvements to be made, but I truly believe 
that any progress we can make when it comes to sustainability is a 
step in the right direction and will open up the conversation for future 
advancements.”

- KOURTNEY KARDASHIAN BARKER  

The conversation starts with the content series and New York Fashion Week will be the backdrop for the launch of the 
first collection and help to ignite a more in-depth conversation.  The fashion industry has challenges ahead, and boohoo 
are committed to playing their part in delivering more sustainable style choices.  This is just the start and as the discovery 
continues, the second collection, launching in spring will encompass more of what Kourtney and our design team have 
learned and we will mark the end of the partnership by announcing a series of commitments based on what all of the 
independent experts have recommended.

The first limited edition 45-piece capsule has been carefully curated, our customers told us that they think more 
sustainable options are out of their reach, so we’ve made the prices of this collections extremely attractive to make sure 
its accessible to all.  We want to get these products into the hands of those who want a more conscious choice, because 
we know they’ll love the quality, design and feel, so we are investing into certain price points and categories so that our 
customers don’t have to pay more.

The collection includes boohoo’s first foray into vintage, with two key styles custom sourced exclusively for this range. 
John Hickling from Glass Onion said, “These biker jackets are your statement vintage piece. It has taken us 
months to individually source, hand select and curate this huge collection. We have made sure that each piece is 
authentic, standout and aged to perfection.”  

Other garments feature materials made from recycled fibers,  statement pieces  to forever  cherish, staple wardrobe 
silhouettes made with traceable cotton and cleverly designed multiway pieces that give customers a variety of styling 
options.  The brand has also explored ways to extend the life cycle of the collection and have embarked on a partnership 
with Hirestreet.  Our customers love faux leather and sparkle in their wardrobes, and so we have created selected 
outerwear pieces using recycled polyester backing for the faux leather and three showpieces using recycled sequins.  UK 
customers will be able to hire a selection of garments through the partnership with Hirestreet exclusively.  Although these 
improved fabric options are not the perfect solution, customers are given clear information about how their garments are 
made, offered options in terms of how they might access these pieces, and also provided with a free Kares document to 
help them extend the life of their purchases. Boohoo believes customers should be able to buy clothes at an affordable 
price and that includes more sustainable ranges and so all items in the collection have been priced in line with boohoo’s 
mainline collection. 
 
‘We are delighted to be working with Kourtney.  We all know there’s an environmental and social cost to 
producing clothes, but there are ways the fashion industry can be smarter.  boohoo has taken the bold decision 
to listen to our customers when they tell us they want to make more sustainable choices, but that the jargon 
makes it hard to really understand what their options are.  When we first met with Kourtney, she said exactly the 



same thing, and we realized we had an opportunity to use this collaboration to try and help inform our customers 
and empower them to make more informed choices.  When we spoke to the experts from across the industry, 
everyone said education was the key, and we could all see this was quite a unique opportunity to speak directly 
to millions of people across the globe and deliver something we don’t believe has been done before.’ 
- Carol Kane ‘ Co-Founder and Executive Director boohoo Group’ 
 

ASSETS
•	 Campaign images - HERE
•	 Social series sizzle /ep 1- HERE
•	 Sign up page - HERE

COLLECTION DETAILS

Collection will launch on September 13th, 2022 at 12 ET ahead of the New York Fashion Week show at 8pm ET  as see 
now, buy now from the runway

•	 45 pieces with a price range of £5 to £75
•	 2 vintage pieces
•	 41 / 45 contain pieces contain recycled fibres like recycled cotton
•	 12 styles made in UK including our own British Factory
•	 5 styles can be worn in multiple ways
•	 2 made from cotton connect which has seen 2500 farmers trained in the benefits of more sustainable cotton 		

	 production and good business practices
 
THE CONTENT SERIES CAST

•	 Tim Nelson – Hope for Justice
•	 John Hickling – Glass Onion 
•	 Christina Dean – Redress
•	 Steven Bethell – Bank and Vogue / Beyond Retro
•	 Patrick Duffy – Global Fashion Exchange
•	 Steph Shep – Future Earth

THE BOOHOO GROUPS UPFRONT COMMITMENTS
We launched our UPFRONT sustainability strategy in 2021 and we’re focusing our efforts in the areas that stand to deliver 
the biggest impact on creating more sustainable fashion - materials, design, waste, packaging and finding ways to keep 
our clothes in use for longer.
 
MEDIA CONTACTS:

boohoo -  press@boohoo.com
Walker Drawas - boohoo@walkerdrawas.com

@boohoo
@kourtneykardash

 
ABOUT KOURTNEY KARDASHIAN BARKER
Entertainment Personality, executive producer, entrepreneur, and mom Kourtney Kardashian Barker has been a staple in 
the American media since 2007, when she rose to fame as the witty, monotoned sister alongside her family on the hit E! 
Entertainment reality series “Keeping Up with the Kardashians.” In 2021, after 15 years, 20 seasons, and multiple spin-offs, 
Kardashian Barker and her family parted ways with E! and began their journey with Hulu, where they produce and star in 
the successful documentary-style reality show “The Kardashians.”

Kourtney, an advocate for clean living, founded Poosh in 2019 as a content-meets-commerce lifestyle platform that 
promotes living your best life with actionable insights and tips. Poosh remains a trusted destination to inform and inspire 

https://boohooplc.sharepoint.com/:f:/s/CommsTeam-PRTeam/Err4U12oh1hDtQ75Zh4GRd0BdgewKXDPEYkc1E4lDQKtiA?e=EvmfBb
https://f.io/8vekr_Fs
https://www.boohoo.com/page/Kourtney-Kardashian-Barker-Signup.html
https://hopeforjustice.org/
https://glass-onion.com/
https://www.redress.com.hk/
https://www.bankvogue.com/
https://www.beyondretro.com/
https://www.globalfashionxchange.org/
https://futureearthcatalog.com/
https://www.boohooplc.com/sustainability/clothes-made-smarter
mailto:press%40boohoo.com?subject=
mailto:boohoo%40walkerdrawas.com?subject=
https://www.instagram.com/boohoo/
https://www.instagram.com/kourtneykardash/


across multiple content verticals including  sustainable practices, healthy recipes, sex and relationships, clean beauty, and 
mindfulness hacks. 

Kourtney’s commitments to both health and the environment have continued as she has advocated for the cleanup of the 
Santa Susana Field Lab and successfully lobbied congress alongside the Environmental Working Group for the Personal 
Care Products Safety Act, helping implement cleaner standards for personal care products.

ABOUT THE BOOHOO GROUP
Leading the fashion e-commerce market and founded in Manchester in 2006, the group started life as boohoo.com, an 
inclusive and innovative brand targeting young, value-orientated customers. For over ten years, boohoo has been pushing 
boundaries to bring its customers up-to-date and inspirational fashion, 24/7. In early 2017, the group extended its customer 
offering through the acquisitions of the vibrant fashion brand PrettyLittleThing, and free-thinking brand Nasty Gal. United 
by a shared customer value proposition, our brand’s design, source, market, and sell great quality clothes, shoes and 
accessories at unbeatable prices. This investment proposition has helped the group grow from a single brand into a major 
multi-brand online retailer, leading the fashion e-commerce market for 16 to 30-year-olds around the world. The boohoo 
group has continued to further strengthen its multi-brand platform, in 2019, the group acquired online womenswear 
retailer Miss Pap and UK brands Karen Millen and Coast. Today the boohoo group sells to over 8 million ever-growing 
customers globally.


